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; : : Edward Braverman for Northern Lights 
Introducing two great designs from Petrucci — the newest name = 


on the junior sportswear scene; (left) Petrucci’s vest and gaucho 
combination in denim and (center) 2 pocket wrap halter dress al- 
so in denim from Petrucci. Also shown: (right) Halter jumpsuit by 
SpaceLegs — can be worn as a regular jumpsuit or as a gaucho 
jumpsuit. Made of 100% cotton 


“FEATHERS 


... Where fashion begins and high prices end. 


1308 Beacon Street 405 Boylston St. 527 Southern Artery 
Brookline Boston Quincy 
Open 10am-6pm Open 9:30am-6pm . Open 10am-7pm Mon.-Fri. 
Mon.-Sat. Mon.-Sat. Sat. ‘til 6 





PREVIEW 


Out with the old, in with the older 


by Agnes Clark 

Frivolous facts of fashion time 
again, folks. Time to throw out 
everything that looks old — 
which might mean anything 
you’ve had in your closet longer 
than a month. 

That, at least, is how those or- 
acles of fashion, the women’s 
magazines, make it seem. The 
capacity of fashion editors to 
grow breathless at the coming of 


each season is as predictable as 
the seasonal sounds of mating in 
the woods. Even more wondrous 
is the ability to become equally 
enthusiastic over opposing 
styles. 

Last year, body-concealing 
pup-tentlike dresses were being 
greeted as the best thing since 
cream cheese joined lox on a ba- 
gel. This year, the magazines are 

Continued on page 4 
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Clockwise: The head-wrap and light cotton ensemble by Picato at Filene’s. Some “beyond ethnic” tunics 
from Jordan Marsh. Gauzy pants and tunic and more head-wrapping trom Spectrum India. Tied-at-the- 


ankles jumpsuit from Ann Taylor. 
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JORDAN MARSH 














WITH OUR 
GOOD SPORT 
HAIRCUT 
THE ONLY COMB 
YOU NEED IS 
YOUR FINGERS 


Spring, summer. They’re those 
busy, carefree months when you 
have better things to do than fuss 
with your hair. And that’s what the 
good sport haircut is all about. Let 
our experts cut your hairstyle right 
into your hair. So you can forget 
about it — except for shampooing 
and conditioning. Just comb it with 
your fingers and let it dry natural- 
ly. Free and easy... the way a 
haircut should be. For an 
appointment, call 426- 9000, ext. 
528, 529, 530. 

Beauty Salon, sixth floor, 
store, Boston, D-020. 


Charge it! Use your Jordan Marsh 
or American Express Credit Card 


BOSTON AND BRANCHES 
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SUMMER 


Continued from page 3 

all applauding body-revealing 
dresses. Cut straight, their slit 
skirts smack of the fifties. Last 
year, women were being exhor- 
ted to throw off their pants and 
put on skirts. This year, you’re 
nobody, say the magazines, un- 
less you have in your closet “a 
complete wardrobe of pants” — 
whatever that is. 

“What goes up must come 
down, what goes in must go out,” 
said Pat Patricelli, fashion di- 
rector for Filene’s, defining the 
essence of fashion over the phone 
one day recently. Best explan- 
ation we’ve heard. Whatever the 
style is this season, you can bet 
your bippy the opposite will pre- 
vail next year. 

Speaking of bippies and what- 
ever, better slim yours down. All 
those billowing dresses and 
skirts from last spring and sum- 
mer, brilliantly dubbed by 
Women’s Wear Daily the Big 
Dress and Big Skirt, were great 
for covering huge stomachs, bul- 
ging thighs and any other body 
problem you didn’t want broad- 
cast. This spring, all that yard- 
age is out. 

“The silhouette has gone slim- 
mer. By next fall, that’s all you 
will see,”’ predicts Deborah Er- 
ba of Jordan Marsh. 

This news will leave many, of 
course, unmoved. Their big 
spring fashion items might be 
sneakers and patches on the 
seats of their jeans. But there are 
women out there, all across the 
nation, who will feel compelled 
by fear of being thought frum- 
py, matronly and downright 
backward to rush out and buy 
the latest something or other 
they see in the magazines. 

The athletic look is one pos- 
sibility. According to Joe Brook- 
er at Adam and Eve, culottes 
and shorts should be very big 
this spring. Filene’s endorses the 
athletic look, too. “It’s the whole 
feeling of the active look, even if 
you’re not a bike person,” says 
Patricelli. “It means tennis vi- 
sors, T-shirts and Bermuda 
shorts, which are so classic.” 

Yep — Bermuda shorts. And 
you thought it was only flabby- 
kneed country club matrons who 
still wore those staples of the- 
"50s. Actually, there’s a lot from 
the ’50s trying to make a come- 
back this season, Peddle push- 
ers and clam diggers, for in- 
stance. Nobody has mentioned 
toreador or Capri pants yet, but 
give them time. 

‘Because everyone switched to 
skirts, the pants manufacturers 
are trying to drum up business 
by making all these different 
styles,” said one fashion expert 
who sees through the hype. 

Someone named Andrea in 
Ann Taylor’s New York fashion 
office ticked off the different 
styles in pants. 

“There are pant dresses, where 
you have a dress over your pants, 
there’s the romper with skirt, 
which is little shorts with a skirt 
wrapped over them, there’s 
flared shorts, pants that look like 
little bloomers and clam dig- 
gers.” 

Sneakers, you’d think, are 
what to wear with these “ac- 
tive” pants, right? Wrong. 

“No, no, espadrilles,” Andrea 
set us straight. “The kind of es- 
padrilles with laces that tie all 
the way up your leg. And you 
wear tights in a color to match 
the espadrilles.”’ 

The fashionable look for hik- 
ing up Bear Mountain. 

The look of legs latticed with 
espadrille ties is part of the peas- 
ant look left over from last 
spring. And that is part of the 
ethnic look left over from the po- 
tato famine. The look stays 
mostly the same; what changes 
are the countries it’s supposed to 
come from. 

“For fall it was Chinese,” ex 
plains Jordan’s Erba, “but now 
it’s focusing on the Mideast, Af- 


rica and South American coun- 
tries like Mexico and Guatema- 
la.” 

One very advanced look, say 
fashion people, is pants wrap- 
ped at the ankles with a series of 
strings and ties. Call it Moroc- 
can or Peruvian, depending on 
the direction your geography ad- 
vances in. 

Anyone apt to lose their but- 
tons should be cheered by this 
trend for laces. Some clothes 
don’t have any zippers or but- 
tons at all. Just strings that are 
supposed to be laced around the 
waist, sort of like a friendly 
straitjacket. Its part of what the 
magazines call the “‘unconstruc- 
ted look,” no rigid seams, no lin- 
ing, no padding — and no but- 
tons. Just let it all hang on there. 

As if they couldn’t invent a 
style without an opposite, the 
fashion people are also pro- 
moting the structured. look in 
clothing. That means blazers, 
suits, pleated trousers, and what 
someone at Bobbi Baker called 
“the big news,” the suit with a 
vest. That was also the big news 
for fall, but never mind. So if you 
don’t feel like looking like a peas- 
ant straight out of a mud hut you 
can look like one of the boys in 
your vest and jacket. Fashion 
‘people call the look classic. You 
might call it dull, depending on 
your outlook. 

Accessories might liven up 
your look. Particularly the “fan- 
ny wrap.” This involve winding 
yards of material around your 
rear end. You can also use a 
scarf. Make it a large one. The 
style is supposed to have started 
in Paris, and the idea is to play 
up what one fashion magazine 
calls “the new erogenous zone.” 
It takes the fashion magazines to 
make sacred something that’s 
been obvious to truck drivers 
since before the invention of the 
wheel. 

The head wrap is another pos- 
sibility. That involves winding 
yards of material around your 
head. Not to conceal your greasy 
unwashed hair, but to bring off 
the ethnic look. The properly put 
together peasant needs lots of 
casually draped gauzy stuff to 
look correctly Mexican. Or Mor- 
occan. Or Guatemalan. Take 
your pick. 

A visit to Spectrum India on 
Boylston Street will enable you 
-to~put together a complete eth- 
nic look. There you will find 
gauzy pants to wear under a tun- 
ic and plenty of floaty scarves to 
wrap. around your head — and 
almost any other part of your 
body you can think of. 

Or you might cheer yourself 
this spring with a trip to the 
hairdresser. According to John 
Dellaria, head man of the fleet of 
Continental salons, the new 
word is “short.” And practical. 

“Hair is more natural and 
close to the head,’’ he ex- 
plained, adding that the ideal 
look is “‘a small head, like the 
styles of pre-war Germany.” 

How, you wonder, is this 
spring similar to pre-war Ger- 
many? “Well, the idea is the 
things you don’t need, you do 
without,” Dellaria explained. 

That sort of statement could 
be the death knell of the fashion 
business. If women realize they 
can do without things they real- 
ly don’t need — fanny wraps, 
head wraps and serapes for play- 
ing peasant — they just might 
stop paying attention to the 
fashion oracles. altogether. 

You’d be ill-advised to hold 
your breath, though. Everybody 
loves to play, and those who can 
afford it will always be playing 
dress-up (or down) according to 
the transient modes and stan- 
dards decreed by the national ar- 
biters of such things. The very 
impermanence of the rules of 
play themselves makes your in- 
volvement optional. You can buy 
now or. wait until next year. Or 
even the year after that. Some- 
where, someone has been wait- 
ing since 1956 and those plaid 
Bermuda shorts are going to 
come in handy. 








by D.C. Denison 

Have you ever noticed that the 
Prudential Building appears to 
be made out of polyester doub- 
le-knit? And what about the bar 
on the observation deck floor of 
the world’s largest leisure suit — 
have you ever thought it strange 
that lately all the men ‘up there 
seem to be dressing like bus dri- 


vers? Well, if you haven’t faced - 


up to it yet, it’s time someone 
told you — the forces behind Joe 
Frazier and Mel Torme have won 


| 


an amazing fabric that falls 
somewhere between a sponge 
and a formica table top. 
floral shirt.is usually made from 


are matching belt and shoes. 


“People like being casual, and 
today they find the encum- 
brance of a tie almost superflu- 
ous. You can wear a leisure suit 


feel underdressed; it goes with 
the lifestyle of a lot of men to- 


The other night Joey Bishop 
visited Johnny Carson on the To- 
night Show wearing a shrimp- 
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colored “texturized” polyester 
leisure suit with a floral shirt. 
His shirt was open, his jacket 
sleeves were turned up a bit and 
as he sat down next to Ed Mc- 
Mahon he leaned back, crossed 
his legs, and put his arm around 
the back of Ed’s chair. Did he 
look comfortable! Not sloppy, 
mind you, but “casual and ele- 
gant.” This is what leisure suits 
are all about. They are what is 
called “‘lifestyle-oriented,”’ 


; 
that the leisure suit will go 
Chances are it won't. The differ- 


ing the Nehru craze, and it 
caught.on in-a big way — the 
Academy Awards that year 
looked like a dance in New Del- 
hi'— but it didn’t last, primar- 


ily because Nehrus made every-, 


body look stupid. Leisure suits 
make everybody look stupid too, 
‘but they fill a practical need for 
something “relaxed but respect- 
able.” As Jack Hyde, editor of 
Men’s. Wear Magazine, put it, 
“The leisure suit will be around 
for a long-time. There is a place 
for it in most men’s wardrobes 
and, more importantly, men are 
not-afraid of it. There’s nothing 
wild or crazy about it and by now 
they’ve seen enough of them so 
that it’s nothing new. Actually 
it’s fairly conservative by now 
_-. well, the shirt can still be 
pretty tasteless I guess.” 


“The American male is rever- 
ting back to nature ... where 
the more colorful male struts his 








DOES LEISURE SUIT YOUR FANCY? 


Go ahead — dig yourself, American man 


plumage proudly before the fe- 
male.” 
— Dr. Joyce Brothers 
The leisure suit is not really 
new; Ray Auerbach produced 
the first one in 1935. “The only 
problem,” he says, “was that 
times were tough then and no- 
body had any leisure. So it didn’t 
do too well.” After his original 
leisure suit flopped, Ray, who is 
a man dedicated to the look of 
leisure, waited 16 years before he 
tried again. This timé he named 
it the “leisure combo.” Between 
1951 and 1960 his company, La 
Jolla Clothes in Los Angeles, 


made many different combo 


models. They sold fairly well, 
mostly to retired men and mo- 
vie execitives in Palm Beach 
and Los Angeles. 

“The people who bought my 
clothes were bloated old men 
with money,” said Auerbach. “I 
guess they liked the leisure com- 
bo’s ‘résort look.’ ” 

During the late ’50s and early 
60s, when the Ivy look was gain- 
ing popularity, Auerbach cut 
back on his combos in favor of 
blazers and sportcoats. In the 
early "70s, though, the-eisure 
look started to come back, via 
the khaki safari jacket and 
matching pants, so once again he 
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geared up production fer what he 
calls the “easy living look.” His 
leisure suits, which he still calls: 
combos, are doing very well late- 
ly, and he sees the leisure suit as 
a fashion with a future. 

“The leisure suits are now be- 
ing worn by the guys who at one 
time were Ivy Leaguers,” he 
said. “They can be worn any~ 
where, and that’s good — the av- 
erage guy doesn’t like to wear a‘ 
suit and tie because it’s uncom- 
fortable. Leisure suits are the 
bisaee geacsnithig lg 
suits for women. Wi ‘ 
You bet they will. It’s attecttes 

Continued on page 6 
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B.D. 
100% COTTON 
POCKET T-SHIRTS 


Pocket the savings in classic pocket sport 
tops. .. the active man’s t-shirt. Fashioned 
of cool cotton that’s shrinkage controlled for 
better fit. Sizes S-M-L-XL in a bonanza of 
colors! Choose from fire engine red, sky 
blue, chocolate, black, navy, canary yellow, 
gunmetal, white, hunter green, or 
burgundy. D-965 New Basement Boston 
and Branches. 


JORDAN MARSH 





CHARGE IT. .. Use Your Jordan Marsh or American Express Card. 
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SUITS 
Continued from paged 


go backwards after giving com- 
fort a chance.” 


“The American man is start- 
ing to do his own thing. I mean 
really, he’s starting to dig him- 
self. Dig yourself, American 
man!” 

— Monty Rock Hl, 
on the Merv Griffin Show 

“Mostly fat people are buying 
leisure suits, and middle-aged 
people trying to look young,” a 
clothing salesman at Jordan 
Marsh says. In the men’s de- 
partment, leisure suits -are all 
around — on the walls, on the 
circular racks on the floor, on the 
mannequins on-tep-of the racks 
and on the salesmen. There are 
over 5000 leisure suits in Jor- 
dan’s, in at least 60 styles. They 
sell 50 to 60 leisure suits a day, at 
prices ranging from $59.95 to 
$125.00, and, aside from fat 
people and men seeking a poly- 
ester fountain of youth, a lot of 
working men are buying them. 
Mechanics, plumbers, electric- 
ians — men who have always ha- 
ted ties and jackets — have 
started to see leisure suits as an 
easy way out of an uncomfort- 
able situation. 

Is there any chance that a 
working man might get seduced 
by his new leisure suit’s easy-liv- 
ing qualities and spend the rest 
of his days with his feet up, 
drinking rum and Cokes? “Not 
much,” the saleslady says, ‘“‘be- 
cause the way I figure it, you got- 
ta work to be able to afford a leis- 
ure suit. See what I mean?” 

Filene’s recently brought a few 
racks of leisure suits into their 
traditionally conservative men’s 
wear department. “I'll tell you 
who’s responsible for the léisure 
suit revolution,” a salesman 
says. “The wives. I see it every 
day. A man will come in looking 


for a sports jacket and his wife 
will lure him over to the leisure 
suits. Then she starts saying how 
cute he looks — how young and 
thin. He remembers seeing Steve 
Lawrence wearing one on tele- 
vision and the sale is made. The 
wives just like them because 
they match their pant-suits. It’s 
middle-aged unisex fashion:” 
Besides being cute, the leis- 
ure suit was a life saver for the 
men’s fashion industry during 
the. recession. It came into fash- 
ion just as money was getting 
tight, and, aside from its value 
as something new in a relatively 
dull market, it was something 
that a man who was_hard- 
pressed for cash could wear to 
formal occasions for about $50, 
about half the price of a conven- 


tional suit. 


“They're everywhere. The leis- 
ure suit has taken men’s wear by 
storm :.. The industry is leis- 
ure suit happy and no amount of 
caution seems to dampen any- 
one’s enthusiasm for the look. 
The manufacturers are man- 


ufacturing, the buyers are buy- 


ing, and the consumers.are con- 
suming. Over-reaction? Yes. But 
there’s no way to stop it at pres- 
| BAAS bes 3 
— Men’s Wear Magazine 
Three or four khaki leisure 
suits hang on a rack in a back 
room on the third floor in Brooks 
Brothers, proof that the leisure 
suit has a respectability that can 
no longer be ignored by the con- 
servative fashion establish- 


ment. Brooks Brothers doesn’t 
like them, it’s obvious, but they 
have found that they can no 
longer ignore the leisure suit, 
which has developed into a 
staple of the men’s fashion in- 
dustry. 

The: manager is less than en- 
thubiastic. ‘We have a.couple as 
a service item. If a customer is in 
here buying a coat and warits to 
look at one, we have it. But we 
don’t push it.” 

“They stink — the cut, the 
cloth, they are the worst.” 
Frank, a European tailor at the 


“Andover Shop in Cambridge, 


does not like the leisure suit and 


remains unconvinced by _ its 


growing acceptability. “Brooks 
Brothers sells them? Then 
Brooks Brothers stinks too. No 


” Left: Vintage examples — Ray Auerbach originals, circa the Perry Mason show. Right: Modern versions — for the youth market. 


taste. No taste.” 

No one else in. Cambridge 
seems to appreciate its easy éle- — 
gance, either. The Crimson Shop 
said only; “‘Go to Filene’s;” and a 
sales girl at the Harvard. Coop 
said, “I’ve sold one leisure suit. 
The guy was a jerk.” 


“The leisure suit is the great- 
est thing to hit the meén’s mar- 
ket in years. At long last the 
middle-aged man can. wear 
something that is in fashion and 
not feel like he’s ‘wearing a cos- 
tume.’” : 

—- An ad for 


The home of leisure chic.is the™ 
suburbs, and the place where - 
Boston ‘suburbanites shop for 
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_ Cevastatingly simple. Simply devastating. The. _ 
sheer understatement of gauze gets the message 
across this summer in lots of ways at Bucci.  « 
Tied, wrapped, draped, gathered, embroidered. 
in a marvelous new collection by Jane M 


- 


for the contemporary woman, at Bucci. 
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Skirt and blouse in off-white silk by Samuel Chocron of Milo. 
To eS ee 











DESIG 


- Kathleen Fliegel wears herself out 
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Top left 


and bias-cut three-quarter-length coat by Fawzi. 
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Poplin pants-suit 
jersey scart-dress by Jackie Cooper. Bottom left: White slash-neck ju by Altred 


by Kathleen Fliegel 

There’s no getting around it. 
Apparel oft proclaims the per- 
. son, not only to the outer world, 
but to our most private selves. 
Think of all those clothes dt the 
back of the closet and the bot- 
tom of the drawer, which you 
won’t wear because they make 
you feel dumpy, frowsy, sallow,. 
short, tall, ridiculous, or like 
some earlier and best-forgotten 
incarnation of yourself. A wo- 
man I know claims that every 
time she puts on tennis shoes she 
loses contact with her feet. She 
observes them down there just 
beyond her ankles and they look 
like somebody else’s feet, goofy 


Photos by Jerry Bernat 


and playful, possibly even lik- 
able, but not hor own. She says 
she doesn’t know how to relate to 
them — they insist on skipping. 
Another friend, known to me 
only in blue jeans, maintains 
that wearing a suit makes him 
truculent and aggressive. He 
goes around just itching to push 
heads through walls. 

I like to think that, with the 
advancing years and their at- 
tending history of experiments 
and failures, it is possible to gain 
at least a little wisdom about the 
appropriateness of one’s ward- 
robe and learn to avoid those in- 
congruities that the wrong cloth- 
ing can impose. Nowadays I wear 


what I feel good in, and good 
means comfortable, mostly. I 
like real jeans, the blue kind, cut 
low on the hipbone and long in 
the leg; and I like T-shirts with 
or without esoteric propaganda, 
and tailored shirts, and blazers. I 
love black. At night I like really 
wicked sexy dresses that I never 
have anyplace to go in. All my 
clothes are old and well-worn, 
and I know who I am in them. 
New clothes, on the other 
hand, can be treacherous and 
should be approached obliquely 
and with caution. Generally they 
chafe you or constrain you, op- 
press your spirit and leave you 
low in your mind. If you’re lucky 


and persistent, though, you can 
sometimes manage to find new 
clothes exactly like your old, 
trusted ones. 

Every now and then you put 
on something new, something ut- 
terly unlike anything you've ever 
worn, and you achieve instant 
rapport with it. Once, in an- 
other lifetime in Paris, I spent an 
afternoon modeling Dior origi- 
nals, and even now I remember 
vividly the feeling of those magi- 
cal silken shapes swirling around 
my body. There for the first time 
I really understood, in my flesh, 
what couture is all about, so I 
was -delighted to have a chance 
to yepeat that serendipitous ex- 
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perience by visiting some of Bos- 
ton’s top designers and trying on 
clothes from their summer col- 
lections. 


The first designer I talked to 
was Fawzi, a young Frenchman 
who sells his own designs as well 
as selécted ready-to-wear in his 
little boutique at 1105 Mass. 
Ave. in Cambridge. Fawzi des- 
cribes his clothes as very tai- 
lored. He likes to design sports- 
wear, things that are not only 
well-finished but useful. I asked 
him what he was doing for the 
summer of ’76, and he told me he 
was pushing cottons. 

Continued on page 10 
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FLIEGEL 


Leather Garments eeem enteric Continued from page 9 


F : . os ae accel “Straight skirts and impor- 
and Accessories and). \ecessoric keith dotaila. that te the look, I 


think. Everybody’s tired of these 
a S Desiened and big huge skirts that hide ugly 
We \Pr’\ uate lies He bodies underneath. And blazers 


i. War ss will be very big. I did a couple of 
\ ) Crafted to Custom Mi \\ wv) Custom blazers. As for colors, I like the 


ee 4 " soft colors. I like off-white, and a 
Suit Your Make 4, Make sort of lavender. My own color is 
black, but it’s a hard color to 
wear. Colors can add to a look, 
Brief Cases \ e but style is more important.” 
Cams A 6 YK uy S Style, however, is sometimes 
hesliints ‘ x hard to sell in Boston. “People 
Boon A here, in New England, in Bos- 
Sadie * - ton, they aren’t ready for high 
Shoes @ fashion. It isn’t a question of 
Bags ea money: The people with money 
stone Pia wear the ugliest clothes. In New 
Wallets ; York, on the street, you see the 
Belts ‘ 4s work — you see that a woman 
Watchbands ’ t- has spent half an hour putting 
together her clothes so that the 
skirt goes with the blouse, the 
accessories are right, the whole 
The Sandal Shop— The-Sandat Sho look. Here you see people in 


where your individual _— +i 4 h ’ sneakers....” Fawzi shrugged 

The Sandal Shop taste is always lhe Sat vert Si )e : an eloquent Gallic shrug. He 

: taken seriously. : looked morose. I fiddled with 

1160 Mass. Ave. Cambridge 1160 Mass. Awe. Cambridex price tags. Most of Fawzi’s out- 

fits cost between $70 and $250, 

354-8009 354-8009 and take about a week to be 

made to your measure. Fawzie 
makes the prototypes himself. 

‘‘Most designers draw a 
sketch, and then someone else 
does all the work,”’ he said. “Me, 
I do everything. I need to sew the 
first one, to see first the fall of 
the jacket or the dress, so that I 
can then explain it to the person 
who will stitch that jacket or 
dress to order. None of the de- 
signers I know right now do their 
own work. They’ve forgotten the 
techniques. They just want the 
fun of the business, not the 
work.” 

Fawzi picked out a couple of 
outfits for me to try on. I especi- 
ally liked a French butcher’s 
shirt in heavy off-white cotton, 
with -roll-up: sleeves and big 
patch pockets. This is so beauti- 
fully finished that you can liter- 
ally wear it inside out. With 
matching pants, it costs $90. 

In the end Fawzi decided I 
looked best in his dark blue pop- 
lin pants-suit with a bias-cut 

For three-quarter-length coat ($150). 
Men, Women He told me we’re going to see 

& much more of the three-quarter- 
Children ; length coat next year, although 
it’s sometimes an awkward 
length to wear with other 
clothes. 

“Sometimes, you know, you 
put on a dress and the coat is too 
short for the dress,” he said. 
“The nice thing about this suit is 
that you have the pants. When 

: : . ou wake up in the morning you 
Eskils Clogs are orthopedically designed to dea't: diy tig Gad, what watt 
give you the most comfortable fit possible. wear today?” 
They actually help you walk easier. The soles To me Fawzi’s suit felt stylish 


and practical and eminently use- 


are Crafted from the finest Scandinavian pine ful. It would be great for women 
with suede & leather uppers. Available in a who do a lot ” naan oe 
sunburst of colors to fit the entire family. onda agg aepuaree aP gg 


they must be organized, effi- 
cient and decisive. I felt like an 


’ i tor in it. 
SWEDISH CLOGS Men's $17.00 vee | 
wicuent Gia _Businmevomen, rms 
DANISH CLOGS Men's $21.00 Pt ny neve ne 


We also carry imported medita sandals spells it Jacge on her labels) look 


like designers’ renditions of the 
sort of things the counterculture 


/ mported fi rom S weden ex Clusi vely and Denmar k resurrects out of trunks in attics 


— old silks and loose-weave 


woolens, blouses with huge full 

— sleeves, skirts that wrap and tie 
einen casually on one hip. 

Jackie began four years ago 


doing custom work, mostly in 


Boston’s Largest selection of clogs. leather and suede. Then she 


started selling limited quanti- 


50 Styles and colors to choose from. ties of her clothes to stores — 


Henri Bendel in New York, 
Goods and Pepperweed in Cam- 


475 Commonwealth Ave., Boston J)". Sos": 
a9 salesroom in her studio at 36 
Bromfield Street, where you can 


J U Sst O ff Ke Nn mM ore Sq U are buy limited editions of specific 


designs, including underwear 


Open Daily 10-9 Sat. 10-6 metic groeiye Ay dora 


,leather gloves or custom cowboy 

















ALL SIZES ALL COLORS 














boots, vary from week to week. 

Jackie still does custom work, 
but not for just anyone. “‘I like to 
keep that very free,” she said. “If 
they’re looking for a dressmaker 
and know exactly what they 
want, I usually won’t do it. But if 
they just give me the peripher- 
ies, then I design something for 
them. 

“I don’t go by what the pub- 
lications say at all, about what’s 
going to be popular. I just take a 
piece of fabric and I go with that, 
I have concepts, but I really 
can’t define them verbally until 
I’m working with the fabric. The 
things I’ve done are very flowy — 
I design mostly for people who 
feel really good about their bod- 
ies, who like to move. My clothes 
are kind of sensual. They’re de- 
finitely feminine. 

“This summer I’m using a lot 
of silks, and this 100 percent cot- 
ton that’s a polished cotton but 
not stiff. It’s real soft. I like fab- 
rics that flow a lot, that move 
with the body. 

‘TI use synthetics only if 
they’re very soft and silky. I gota 
lot of silks from the ’30s at an 
auction, and made them up into 
these little kimono shirts. Look 
at this one. They just don’t make 
silks like that any more. 

“‘T wear a lot of my own clothes 
and I find them really comfort- 
able. Models who wear them say 
the same thing. They really show 
the body, but they’re really com- 
fortable.” 

They’re inexpensive, too, for 
designer clothes. Jackie’s dresses 
sell for about $80, her skirts for 
$45, her suits for $100 and up. 
Some of the summer cottons cost 
a lot less, like the little Betty 
Boop short shorts for $18. 

I tried on some of Jackie’s 
clothes, and, sure enough, they 
all felt comfortable and flowy. In 
the end my favorite was a Qui- 
ana jersey scarf dress, so named 
because it has a handkerchief 
hemline (i.e., if you spread out 
the hem it forms not a circle but 
a square, and when you wear it, 
it hangs down in two points). 
This comes in black and mocha 
and is hand washable and very 
flowy indeed. Jackie usually sug- 
gests that people pin a real 
flower on it. The gloves were her 
idea, too. Without the gloves the 
dress looked very dramatic and I 
thought it would be terrific for 
cocktail parties or for dancing 
something racy like a tango. But 
with the gloves it looked a lot 
stagier and I coundn’t think of 
anywhere I would wear it that 
way. Jackie told me she had 
worn it (and them) to a bar mitz- 
vah in Revere. 


There are only two really 
established couturiers in Bos- 
ton, one of whom is Samuel 
Chocron of Milo, at 130 New- 
bury Street. Sammy designs 
clothes for women who can af- 
ford to pay from $125 to $525 for 
a dress or a suit from his collec- 
tion (and much more for custom 
designs) — women like Susan 
Blakely, Mrs. Michael Dukakis, 
Adriana Gianturco. He says his 
customers know what they want. 

“There’s two different types of 
woman,” he explained. ‘The 
couture woman and all the 
others. Some women just won’t 
wear off-the-rack clothes. This is 
a special kind of woman. She has 
to be very secure. A woman who 
follows fashion a lot, buying all 
the magazines, is very insecure. 
The woman I’m talking about — 
she makes style. She creates 
style — her own style. She’ll 
come in and say I need this, this, 
and that, what can you do? 

“TI like a woman who will tell 
me no now and then. It doesn’t 
upset me. I’m not in clothes for 
an ego trip. My customers have a 
mind of their own, they have 
character, they know what they 
won’t wear. For instance I’ve 
been doing a lot, and I mean 
really a lot, of weddings. Wo- 
men can’t find simple enough 
gowns. They want something in- 
telligent, not some silly thing 
Continued on page 12 
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- Hooray for blue denim 
and comfort. 
Hooray for Scholl sandals. 





tear wera Look whos going together now. 
ete vr ‘hy | Scholl sandals and blue denim. How 
In fe comfortable can you get? 
i ii | i. Mt The jeans-look strap has contrasting 
i imme || ©=— white stitching, studs (actually studded 
Ht WAM Il screws) on the side and foam-padded, 
ma") §~— Soft leather underneath. 
The sandal itself is cool, carved 
ya p oie ao With exclusive toe grip. 
aa iit MIRA nd nonskid sole. 
mM ‘hee : Only Scholl, the original exercise 
Ry aa sandals, feel so good and look so good. 
Wed ied Try on a pair and see what comfort 
is all about. 


Better than barefoot. 


Also in leather — Bone, White, Cherry and Tri-Color. 
Look for them on the Scholl Sandal Display. 


© 1976 Scholl, Inc 
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FLIEGEL 


Continued from page 11 
with beads.” 

I asked Sammy what kind of 
clothes they wear, these couture 
women, and he told me that, 
being active, as presidents of or- 
ganizations and the like, they 
wear a lot of suits. Sammy’s 
collections always include sev- 
eral beautifully cut suits, often 
with graceful bell-shaped skirts. 
This summer’s collection, done 
primarily in cotton and silk (he 
doesn’t use synthetics) is un- 
usually colorful, with plenty of 
off-whites but also some power- 
ful greens and a striking color he 
calls geranium. 

“You know what I’m selling a 
lot of?” he asked. “I’m selling 
hats. I never did hats before. You 
have to remember I’m not bou- 
tique-y. I sell no accessories. But 
this year I made a few hats, just 
to go with some of the dresses, 
and they’re buying them. Bos- 
ton women are getting back into 
dress. They’re showing more 
confidence in themselves. You 
see more women wearing com- 
plete outfits. It’s good for Bos- 
ton.” 

Sammy dressed me in one of 
his less suity-looking suits — a 
romantic skirt and blouse in off- 
white silk crepe-de-chine, bor- 
dered in Chantilly lace ($355 — 


matching hat, $65). He sug- 
gested that a woman might feel 
“seductive chic” in it, but I just 
felt tremendously elegant and 
serene, as though I really ought 
to be served oysters and cham- 
pagne on silver trays by suitably 
obsequious lackeys. A fine little 
ensemble for a garden party, or 
for a summer wedding reception 
on the embassy lawn. Sammy 
thinks it would be perfect for a 
day at the races — “I mean 
someplace like Deauville, of 
course. You wouldn’t wear it to 
Suffolk Downs.” 


The presiding genius and un- 
disputed czar of Boston fashion 
is Alfred Fiandaca, a small, soft- 
spoken man with a Boston ac- 
cent and the wonderfully ex- 
pressive face of a Roman street 
urchin. Working primarily out of 
his shop at 35 Newbury Street 
(he also has a New York outlet 
on Central Park South), he sells 
his designs to small specialty 
shops all over the country and 
has an exclusive arrangement 
with Bergdorf Goodman’s de- 
signer salon. His clients include 
some names to conjure with in 
the lists of international fashion 
— Mrs. William Paley, Chris- 
tina Ford, Princess Pignetelli, 
Mrs. Robert Redford and Louise 
Fletcher, among many others. 

“My clientele? Oh gee, they’re 
getting younger as I get older.” 
Alfred laughed. He’s only 34. “I 
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started with a group of Old Bos- 
tonians, but now my things are 
geared more for the New York 
market. Truthfully, how many 
dresses like this could I sell in 
Boston?” He held up a slender 
column of shimmery silver-blue, 
slashed open to the waist. It had 
a little poncho-shaped arrange- 
ment draped over it. “When I 
showed this in New York I just 
showed the dress. For Boston I 
added the cover-up.” 

I aksed him what he was de- 
signing for this summer. 

“I almost totally ignore sum- 
mer,” he answered “I just do a 
capsule collection. I don’t do ser- 
ious dressing. Summer clothes 
should be carefree — I just do 
beach clothes, resort-type 
things, and a few summer for- 
mals. All the beach clothes are 
washable and easy care. I use 
mostly white with shots of color: 
this year I've been using pink 
and green. The fabrics are main- 
ly cotton gauze, cotton terry, and 
washable synthetics like Tre- 
vira.” 

He showed me a few pieces of 
simple, classic-looking summer 
sportswear, including a nifty lit- 
tle jumpsuit in white terrycloth. 
It had very short shorts and no 
sleeves and sold (with a lilac 
ultrasuede belt and matching 
snood cap) for $150. I tried it on 
and felt like a sort of sportive 
Barbarella. I loved it. 

But it’s clear that Alfred’s 


heart isn’t really in summer 
sportswear. What he loves to do, 
and does brilliantly, is his col- 
lection of long gowns and dressy 
pajamas. These are without ex- 
ception elegant, soft, sexy and 
totally female. There are supple 
silks and fine cottons and yards 
and yards of chiffon, some of it 
hand-painted in striking de- 
signs by Alfred’s brother, Fred. 
There are bare backs, and al- 
most-bare fronts, with some 
necklines so low it’s hard to dis- 
tinguish them from waistlines. 
There are also some wonderfully 
subtle and original uses of color 
— a silky tunic in silver-gray 
over pajamas of the most deli- 
cate lavender; a snow-white 
gown on which just one corner of 
the hem is painted in vivid hot 
pinks. Nothing here looked par- 
ticularly au courant. 

“What's in is out, for me,” 
Alfred said. “I do nothing cur- 
rent because that’s flash, not 
fashion — trend, not style. As 
soon as it hits the streets, forget 
it. Those jumpsuits with the ties 


around the ankles — that’s one, 


thing -net to buy this year, be- 
cause you'll throw it out next 
year. I don’t make _ just for 
one year. I see things all the time 
that I made 15 years ago. Wo- 
men are still wearing them. 

“I like restraint. In my whole 
collection there’s only one dress 
with ruffles. My clothes are 
subtle, but there’s a lot going on. 


All my clothes are soft. I do a 
clingy slip that shows the body 
under it, and then you have the 
softness of the chiffon over it. 
What it’s made for is tits and 
ass. Look, in this dress there’s 15 
yards of fabric, over a tube slip. 
But when you see it on the run- 
way, you see the model’s nip- 
ples. That’s what’s important, 
after all — that you know it’s not 
a man under the dress.” 

Alfred dressed me in his white 
slash-neck jumpsuit, which is 
made of three-ply silk matte jer- 
sey with an elasticized waist- 
band and comes with a chiffon 
tunic pailletted in silver and gold 
geometric designs for $325, and I 
must admit I didn’t feel the least - 
bit like a man. It didn’t matter, 
suddenly, that the jumpsuit bore 
no resemblance to my old and 
well-loved jeans. It didn’t mat- 
ter, either, that there were no oc- 
casions in“ my life for wearing 
such a thing. You just don’t 
think practically in an outfit like 
that. It felt fabulous. I coveted it 
shamelessly. ; 

But by the time I got home 
and took off my work clothes I 
was able to convince myself that 
a Fiandaca jumpsuit was hardly 
the thing to wear to the laundro- 
mat on a Sunday morning; and 
that I didn’t really want it. And 
by the time I had climbed into 
my favorite second-oldest jeans 
(the ones with the patches) I 
pretty much believed it. 
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In the constantly changing world of the 70’s it’s 
nice to know that something is always in fashion. 


A crisp and delicious bottle of Costa Do Sol Rosé. 
So whether you're into denim or diamonds, 
uncork some Costa... and join the parade. 


Costa Do Sol Rosé 


Great with jewels. Great with jeans. 
Great with whatever you're wearing! 


Imported by The Allens of Costa Do Sol, Inc., Boston, Mass. 


CYCLE JACKETS 


Sam Cohen’s 
1134 Montello St. 
Rte. 28, Brockton 
Open 8-5 Mon.-Sat. 
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IN MOTION 


Fashion comes to Lansdowne Street 


by David Rosenbaum 

“Hi,” shouted the silver- 
haired matron with the hulking 
golden butterfly necklace that, 
fat and sated as a vampire bat 
after a good meal, crouched on 
her clavicle. “Where is every- 
body?” 


The People 

“Hi,” the gentleman in the 
mauve, crushed-velvet sport 
jacket and whiter-than-white- 
on-white dress shirt open at the 
throat shouted back. “Every- 
body’s here.” Then he stopped a 
waiter wearing sneakers and 
green satin basketball shorts and 
asked him to fetch a drink for the 
young woman at his side, a wom- 
an whose three-inch, blood-red 
mandarin fingernails drummed 
a tinkly tattoo upon the drip- 
ping sides of her deceased vodka 
tonic. (I checked the glass for 
claw marks when she set it 
down.) 

Where was everybody? Why, 
15 Lansdowne Street, of course. 


3 LE ELE LEE LE ILE EEE LOL LENE LG NE GE: LEE IDE AI IED SIO LOT EE LT LD SEE | EE ALA OOOO: ARENA sO ASN a a hatte ns slants ae 


What was there? Why, the Looks 
in Motion fashion show held 
Monday, March 22, to finance 
the Public Garden’s spring 
planting. 

Who was everybody? “Why, 
the cream of Boston society,” 
said Louis Terramagra, owner of 
the Renaissance Salon on New- 
bury Street and creator/pro- 
ducer of Looks in Motion. “All 
the fashion people are here — 
from Bonwit’s and Jordan’s and 
Filene’s,” said Louis Terrama- 
gra. “Sharon King is here. Mrs. 
Louis Cabot (of the Cabots, you 
know) is here. And look, there’s 
Peter Fuller of Peter Fuller Cad- 
illac!” 


The Scene 

Terramagra chose 15 Lans- 
downe Street for his show be- 
cause “fashion is reflective of the 
environment. Most fashion 
shows are presented in neutral 
environments, in sedate hotels 
with, perhaps, a little piano ac- 
companiment. This is differ- 
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For the year 2000, in colors to match your portion of the planetary sys- 
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Fifteen Lansdowne is, indeed, 
different. In fact it is a topolog- 
ical nightmare. One enters 
through a curving corridor 
bathed. in undersea blues and 
greens. In the main disco area, 
bleachers and cakewalks,. erec- 
ted for the peanut gallery and 
the models respectively, further 
obscure the room’s already twis- 
ted outlines. Banks of green and 
amber spotlights hang from the 
ceiling, along with huge, revolv- 
ing mirrored globes straight out 
of The Untouchables and smoke 
machines out of a New Year’s 
Eve with Lawrence Welk. The 
room was jammed, and pho- 
tographers from the Globe, the 
Herald and, of course, the 
Phoenix fought. each other for 
shooting angles. 

The citizens in attendance 
were evenly divided between 
Beacon Hill richlings, the 
Friends of the Public Garden 
and Newbury Street customers, 
retailers and buyers. 

“T just came here to look at the 
clothes,” said Nicole, a retailer 
for ‘“‘A.T.’’ (Ann Taylor’s), 
shrugging off Lansdowne 
Street’s homosexual chic am- 
bience. But what did the dow- 
ager in the ermine wrap think of 
the bare-chested bartender who 
measured out her scotch on the 
rocks? . 


The show 
The show began with a literal 
Continued on page 16 
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Go anywhere your 
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carefree, and com- 
fortable. Easy on 


your pocket. 
Available at the 

















Ll 


specialists. 


The Cambridge 
|| -‘Trading Co. 


CENTRAL SQUARE « 876-9080 
563 Mass. Ave. « Cambridge 
























Se RR RIE: EI RRR erp PBT Oh MS Pot 


PAGE SIXTEEN / APRIL 13, 1976, FASHION, THE BOSTON PHOENIX 


LOOKS 


Continued from page 14 

bang — seven snare drums and 
two bass drums, to be exact, 
thumped by the World Champ- 
ion Boston Crusader Drum 
Corps, dressed in crimson coats, 
plumes and white Pat Boone 
shoes. A jolly Bicentennial note, 
but then, why were they dressed 
as lobsterbacks? 

After the drum corps’s exit, to 
wild applause, four dancers in 
white leotards, from the Vibrato 
Dance Company, entered. The 
dancers writhed up and down 
the cakewalk to some Modern 
Jazz Quartet-influenced disco 
music. Pearla Furr, the lead dan- 
cer and the company’s direc- 
tor/choreographer, told me that 
the concept was “bodies moving 
free in form.” Exactement! 

Following the Vibrato dan- 
cers, the fashion show proper got 
underway. Fur coats came first. 
As the models came down the 
ramp, the smoke machine was 
turned on, surprising one vul- 
pine model in a fox coat with 
matching hat who, heroically, 





asain mie 


did not cough. Six coats in all 
were arrayed along the cake- 
walk, when an incongruous elec- 
tronic thunderclap cued the 
models to drop their coats and 
reveal the swim suits under- 


High tashion models can be a bit frightening. 


neath. 

High-fashion models can be a 
bit frightening. Their wicked 
pelvic bones, impossibly long 
legs and achingly concave guts 
distracted me ... but I do re- 


member that one suit, a bur- 
gundy-and-pink diagonally 
striped maillot from Bonwit Tel- 
ler, elicited a terrific response 
from the crowd. Two-piece suits, 
it seems, will definitely be out 


this summer. Bye-bye bikinis. 
Slinky one-piece maillot is in. 
Vive one-piece maillot! 

The remaining fashions struck 
fewer responsive chords. Hal- 
ston trotted out his pastel Ultra 









































TABLECLOTH CORNERS. Our collection in the 
newest, freshest look for summer. Here in a two 
piece outfit of calico and cross-stitched open-work 
embroidery. In old rose or wheat, by NewComer. For 
sizes 6 to 12. Top, $26. Skirt, $32. 


Ann Taylor, Back Bay, Harvard Square, South Shore 
Plaza, Natick Mall, North Shore Shopping Center, 
Chestnut Hill Mall, Burlington Mail. 
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Suede creations to a storm of I gave the Silver Zipper award 
apathy. Robert Todd Ltd. pre- easily to Milo’s Futuristic Look. 
sented an ingenious rain outfit “She will appear [in the year 
for men — it had pants that, 2000] in a black jersey body 
with a zip here and a zip there, sheath, with a brightly colored 
converted to shorts. Martini Carl shoulder cape. Each color will 
on Newbury followed with acute represent that portion of the 
David Bowie ensemble of leath- planetary system in which that 
er jacket, mocha gabardine individual resides. Climate will 
slacks, umbrella, attache case be controlled, so that men will be 
and brown Borsalino hat — the freed from the restraints of con- 
young androgyne-about-town temporary clothing. Milo has de- 
look. signed for him black jersey 






The show opened with a number by the Boston Crusader Drum Corps. 
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A fur-laden model emerges trom a cloud of smoke. 


trunks with a cape that matches ers. The DJ switched on “Baby would react to Lansdowne Street 
hers.” The costumes were quite Face.’ Suzanne Agnew, the but, as the male go-go dancer 
realistically modeled by inter- charming director of the adver- mounted his platform in his 


galactic zombies. tising agency that bears her spangled cache-sex and organdy 
name, and the person respons- cape and began to work out, Ag- 
Ebb tide ible for the show’s press rela- new smiled and said, “I guess 


The show ended after Milo’s tions, informed me that theshow everybody wanted to see the 
zombies’ exit. As the crowd had been a rousing financial suc- place. The show gave them an 
surged for the dining area and cess and had raised oodles of excuse.” 
the omelettes and salads that money for the Public Garden. “Hell of a show,” remarked a 
their invitations promised, the She allowed ashowshe had been woman in a black mandarin 
basketball boys began dismant- a tad concerned about how the dress and white ankle sox. “But 
ling the cakewalks and bleach- Friends of the Public Garden nobody was here.” 
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Featuring Complete Line of RedKen 
Products 


“Visit our shoe salon” 
in the lower level. 
Having a Final sale on all 





‘o)g-lalematclaaics 
Valentino, Castea, D’Anna, 
Guisti, Etc. 

Come in and enjoy a free 
Expresso with us. 
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Clarks 
Wallabee 


There’s more to the original 
than meets the eye. 
















Glove-like comfort. 


Elasticized laces. 


Highest quality 
soft leather uppers. 


Built-in fiber 
arch support. 


Thicker quality 
crepe sole. 


There are a lot of shoes around that are trying 
very hard to look like Wallabees. And some of 
them look enough like Wallabees to actually 
fool your eye. 

But they'll never fool your foot: Clarks Wal- 
labee" shoe is made with construction tech- 
niques,that our imitators simply can’t imitate. 
We make them from carefully selected quality 
leather uppers which are joined to a soft 
leather inner lining which wraps right around 
the foot, giving glove-like comfort. They have e Sta: 
a built-in fiber arch support on a nature-form — 
last and have natural aged plantation crepe soles. Most of the copy- 
cats are using sponge instead of fiber, and crepe of a much less 
sturdy variety for the sole. So none gives you the comfort that the 
Wallabee gives you. 

So if you try to tell by looking, just look at the smiles on the faces 
of the people with Clarks Wallabees on their feet. 

Better still, let your feet tell you the difference. 
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OF ENGLAND 
Made in the Republic of Ireland. — 
Available in a variety of colors. 
Clarks Shoes in both men's and women's sizes, priced from $20.00 to $45.00. 
For the store nearest you write to; Clarks, Box 92, Belden Station, Norwalk, €T. 06852 Dept. 1BPW 
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18k gold watch and bracelet — $3950, Shreve’s. 


PEARLS 


BEFORE SWINE 


A new look at men’s jewelry 


by William Manning 

It used to be enough to put you 
to sleep. Men’s fashion, that is. 
Until a few years ago, nothing 


could produce louder sighs of 


sartorial ennui than the yawn- 
fest of ‘‘new” designs for men, 
which added a doubled breast 
here, a wider lapel there and left, 


by and large, men’s styles al- 
most where they were the year 
before. 

We all know that has changed 
somewhat in recent years with 
the introduction of leisure suits, 
turtlenecks and other manner of 
colorful informality that point to 
a tentative adoption by the 


human male of the finery some- 
times seen on his sexual coun- 
terpart among the so-called 
“lower” animals. But man is a 
restless beast and not content 
with just his new-found freedom 
of choice in the snazzy threads 
department, and so it was only 
natural that he would branch out 


14k gold toothpick — $55, Shreve’s. 


into what has been almost ex- 
clusively a woman’s province — 
fine jewelry. 

Examining sales figures, we 
find men are still lightweights 
when it comes to dollars spent 
for jewelry of the 14-karat var- 
iety. As a matter of fact, men’s 
jewelry accounts for only six to 


eight percent of all jewelry sales 
in this country. It’s a small but 
growing statistic, as men dis- 
card old notions of what is proper 
and suitable for their sex, albeit 
at a rate Which can sometimes be 
measured in units of geologic 
time. Consider the wristwatch, 
for example. 
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“The Widest Selection of T-Shirts In Boston” 
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T-SHIRTS A 


e Customer Designed 
T- Shirts 


e Choose from over 300 
heat transfer designs or 
from our exclusive silk- 
screen collections. 


_—_ ere ere 
7 


Special ‘ 
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T-SHIRTS 


! save 20% on | 


All Hooded si 
\__ Sweatshirts __/ 





Longsleeve Silkscreened 








a Tuxedo T-Shirts - 





399 Boylston St., Boston 247-2777 
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& Stuff 





Be it classic or casual, 
you'll see a contemp- 

Orary fashion picture 

that creates the “total 
look,”” 


“Brand Name Quality Shoes 
for men & women.” 


73 First.,St. Cambridge 
(opp. Lechmere) 354-3730 
Hours: 9:309 Sat. til 6 


135 Harvard Ave., Allston 
787-9363 Hours: 9:306 
Friday til 9 














Macrame 


*CORDS 

eJUTES 
*HANGERS 
eRINGS 

*HOOPS 

KITS 

eRUGS 
eFRAMES 
*BOOKS 
eEMBROIDERIES 
eTABLECLOTHS 
*RACQUET COVERS 
eBELL PULLS 


36 Chauncy St. 
BOSTON 
Shoppers’ World 


FRAMINGHAM PEABODY 


Burlington Mall 
BURLINGTON 
Worcester Center 
WORCESTER 


eWOOD BEADS 
eCERAMIC BEADS 
eCANVASES 
eDOLL FURNITURE 
eFELT 

¢MARIBOU - 
*OSTRICH 


South Shore 
BRAINTREE 
Northshore 
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Famous Maker Jeans 
PRE-W ASHED 


many many styles 


Now $9.99 to $1 2.99 


Reg. $18 to $20 
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Ralph La Fe with Indian ring and Cuban bracelet. 18k gold lioness cufflinks — $375 per pair — Shreve’s. 


The technological know-how 
to produce a practical wrist- 
watch has existed from at least 
the turn of the century, yet, up 
until World War I, wearing one 
had been considered effeminate 
by he-merr-who liked to exhibit 
their massive pocket watches. A 
skinny sliver of a time-piece 
strapped around the end of one’s 


arm seemed somehow unfitting 
for a grown man. It took no less a 
figure than General John 
“Blackjack” Pershing to bring it 
into vogue. 

Pershing wanted to reward his 
squadron of tank corpsmen for 
the superb job they had done 
during World War I, so he went 
to Cartier, the internationally fa- 


mous jewelers, to have a watch 
designed for them. Cartier crea- 
ted for the general an oblong 
watch (the shape of a tank’s 
perimeter) to be worn on the 
wrist..Each corner of the watch 


‘had a tiny wheel; a sapphire 


stem made it distinctive. After 
he presented the gift to his crew 
of tank jockeys it became known 


as the ‘“‘tank watch,” the name 
by which it is known today. 
The wristwatch didn’t come 
into its own until a few years af- 
ter that, but subsequent ad- 
vances in styling and tech- 
nology did not meet with the ear- 
lier, cold reception. This is es- 
pecially true of the latest step 
forward in timekeeping, the 


digital watch. 

The digital watch is here to 
stay. Its accuracy is unexcelled 
and it has already captured a 
significant. share of the market. 
Although the problem of seeing 
the time read-out in bright sur.- 
light has yet to be resolved, im- 
provements have been made in 

Continued on page 20 











gor GOT Youp 
BF oon NOW f oa 


your own’\T\ with the logo of your 
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EYES RIGHT! 


Get them right with beautiful brows artistically 


sculptured with natural wax to suit the special 
shape of your face and Eyes. $4.50 


Tooe tap 





_OR promote a special upcoming 
> event with a that will be 
remembered. 


Come see us at TICKLE. 
HOURS: 10-6 Monday thru Saturday 
We keep you coming back for more 


~ 


Luxurious “Permanent” individual lashes 


applied $20.00 
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T-SHIRTS 


Make up instruction for black, oriental and 
white skin by Franco. 





“PERSONALIZED ROLLING PAPERS AND MATCHES OUR NEW SPECIALTY 














39 Newbury St. Back Bay 
Boston. Massachusetts 
536-4447 


Phone Us For Appointment 
Never a charge for consultation 


CLOGS 


from 


DENMARK 


To combine fine design 
with an orthopedic fit, 
try a pair of 

Danish wooden shoes. 
Available in eight styles 
for men and women. 
From $16. 














GRIZZLY FURS 
1063 Mass. Ave. 
Cambridge, Ma. 

661-0350 














SMART UNIFORM.CENTER 


Nurses and Waitresses: 
Stylish Uniforms At Reasonable Prices. 
Pant Suits, Lab Coats, Tops. 


Smart Uniform Center 
187 Harvard Avenue 
Allston, Mass. 
782-1133 














Opticus|- 


IANS FOR ALL YOUR OPTICAL NEEDS 


We are pleased to 
announce the 
winner of our ski 


See our new collection of 
Diane Von Fustenberg 
Fashion Eyewear (As Advertised in Mademoiselle) 


537 Commonwealth Ave. 
Kenmore 
261-5140 


3 Center Plaza 
Government Center 


Open Mon.-Fri. 9-5:30 © Sat. 9-3 742-8151 























HAIRCUTTING 


ard 





We specialize in Facial and Waxing in addition to the 
expert services of their haircutting salon. 


As an exclusive extra we offer the specialized talents of 

Ms. Shu Chuang Tseng, trained in the east in the 

Oriental arts of facial and make-up instruction. 
Pedicure Available 


73 Newbury Street. 262-4660 
Boston For Appointment 




















THE GARAGE, Mezzanine Level, 36 Boyiston St., 
300 HARVARD ST.., Brookline 
LIBERTY TREE MALL, Danvers 








Arrokity 


Eve creates her own simplicity with 

an eye-lit fabric and a feminine feeling, 
all in natural. About $45--for you, 
designed by Robert Michlin. 


Blended for a mood, fit for a man, 
Adam becomes distinct in his 
light-knit sweater with matching 
Italian slacks. All fitted, all 
coordinated with a soft leather blazer. 
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Continued from page 19 

digitals since they first ap- 
peared; some of the newer digi- 
tals can flash the time with just a 
tilt of the wrist. Such watches 
are capable of accuracy to with- 
in one minute per year, as com- 
pared to the best of the tradi- 
tional wind-up variety, which 
are accurate to plus-or-minus 10 
seconds per day. 

Both the first and best digital 
watches were produced by. the 
Pulsar Corporation, which has 
maintained the quality of. its 
product even as demand has 
surged. The Pulsar sells for ap- 
proximately $300 in stainless 
steel; prices rise to from $1500 to 
$2000 for the 14-karat gold 
models. Texas Instruments and 
the Fairchild Corporation, how- 


| ever, will soon market popularly 


priced models in the $19.95 to 
$59.95 price range. And if you're 
one of those people who demand 
more from a watch than just the 
time, the Pulsar Corporation is 
expected to bring out in the near 
future a $500 wrist calculator 
and digital watch combination, a 
less expensive version of the 
$3500 one swooned over by our 
beloved President. 


Digital watches haven’t 
knocked the bottom out of the 
standard, jeweled-watch mar- 
ket. Tiffany’s design director, 
George O’Brien, pointed out that 
the watches most in demand by 
Arab sheiks are the dial watches 
by Rolex and Patek Philippe, the 
former considered the most rug- 
ged of watches and the latter un- 
doubtedly the most expensive 
watch one can purchase. Its price 
starts at $2500. So meticulous is 
the craftsmanship that goes into 
the making of the Patek Phil- 
ippe that it takes nine months to 
complete one from start to fin- 
ish; each part is made and pol- 
ished by hand to produce a 


3}: watch that will endure. They 


keep good time, too. 


The pocket watch is exper- 
jencing a revival, along with the 
vested suit; the more ornately 
designed pieces (with diamond 
borders) will cost in excess of 
$500. Manufacturers of pocket 
watches annually predict a boom 
in their product with the fervent 
intensity of those doomsayers 
who proclaim the imminent de- 
mise of the Earth. This year, the 
pocket-watch manufacturers 
seem to have been correct — 
time was on their side after all. 

Growing in importance with 
the digital watch is male digital 
adornment — or, as it is known 
in the trade, men’s rings. Dia- 
monds, a staple in the women’s 
line for so many years, are now 
making an appearance in men’s 
jewelry and are being actively 
promoted by Shreve, Crump, 
and Low here in Boston (a store 
to which everyone should make a 
pilgrimage in order to be re- 
minded of what fine jewelry can 
be) and by Cartier in New York. 
Diamonds in one- and two-carat 
sizes and in smaller stones scat- 
tered over rings and neck chains 
are the coming look for men, in 
the opinion of Robert Stanley 
and Jean Schaeffer, the buyers 
for Shreve’s and Cartier respec- 
tively, and a wide selection. of 
gold and diamond pieces in all 
price ranges can be found in 
either establishment. 


The lone hold-out in the dia- 
monds-for-men look is Tiffany 
and Company. During the 20- 
year reign of Board Chairman 
Walter Hoving, Tiffany has re- 
fused to make men’s diamond 
rings, on the grounds of taste. 
This attitude stems in part from 
the large, gaudy diamond ring’s 
unsavory association with card 
sharps and flim-flam men, but 
the policy is a recent one since, 
in the early days, Tiffany was 
only too glad to supply Dia- 
mond Jim Brady with a sampler 
of sparklers, which he lavished 
on friends as generously as a Bos- 
on meter maid dispenses park- 





ing tickets. The concern for good 
able in light of a request by Dia- 
mond Jim for a solid gold cham- 
ber pot (a gift to sweetheart Lil- 
lian Russell) in the middle of 
which — in the center of the bot- 
tom, peering up — was an eye. 
Tiffany made it for him. 

A little noticed trend, and one 
that may be peculiar to New 


York's Puerto Rican community + 


in Spanish Harlem, is the boom 
in rings with American Indian 
heads in full headdress, and Afro 


heads — both of which are do-. 


ing a brisk business in the abun- 
dantly stocked and always busy 
store of Ralph La Fe, jeweler to 
El Barrio. 


“Puerto Rican men are wear- 
ing earrings,”” we were in- 
formed, “and nose studs, too. A 
lot of Puerto Rican men have one 
ear pierced. Not you! Not me! 
The little kids — you know, 14-, 
15-, 16-year-olds. It’s the style 
for them, but it’s not traditional 
with the men. It was faggot stuff 


years ago. In fact, up until two | 


years ago, you didn’t see a 
Puerto Rican man wearing a 
pink shirt — green pants, 
but not pink shirts with flowers.” 
Another big item in the Puer- 
to Rican community is the mas- 
sive “Cuban” bracelet, in this 
case a religious bracelet with a 
representation of Saint Bar- 
bara. This was popular until 
world gold prices skyrocketed 
the selling price from $400 to 
$900 and out of reach.of La Fi 


(principally for attaching reli- 
gious medals) are now one of the 
hottest types of jewelry in non- 
Spanish-speaking neighbor- 
hoods as well. 

Shreve’s, Cartier and Tiffany 
all do a thriving business in gold 
chains of the 18” to 26” lengths, 
many of them accented with dia- 
monds. Here again there is a 
wide selection from which to 
choose; prices. start at about $25 
for the thin, plain gold chain. 

The old standbys of men’s 
jewelry — cufflinks, tie tacks, tie 
bars, money clips, gold keys, 
etc., — are still in evidence for 
more traditional tastes. While 
jewelers are trying to bring in the 
new, they’re not about to sound 
the death knell for the old. It’s. 
just that for the first time there 
is genuine variety and style in 
American jewelry, especially for 
men. 

“In terms of design,” said Jack 
. Walsh, designer for Shreve, 
Crump and Low, “we’ve caught 
up with Europe, especially in 
gold jewelry. I think whatshap- 
pened in a lot of European de- 
signs, particularly Danish de- 
signs, is they’ve gone so far for- 
ward they've actually turned 
back time a couple of thousand 
years. They’re making very sim- 
plistic jewelry with organic 
shapes. There’s very little de- 
sign as such anymore. Organic 
design has nothing to do with 
plants or anything. What they'll 
de is make a shape with their 
hand {Mr. Walsh proceeded to 
draw a series of figure eights with 
his pen] and from that shape 
they'll do a ring. A lot of Danish 
jewelry has no design to it — it’s 
very faddish — whereas a lot of 
the things we show have had a 
great deal of time put into 
them.” 

The growing popularity. of 
jewelry among men has been of 
benefit to women as, well. “I 
think for the first time,” says 
Cartier’s Jean Schaeffer, “a 
woman can come in and buy 
men’s jewelry because they love 
to buy it. It’s like a new field 
that’s opened up to them. 
Women traditionally, every year, 
never knew what to buy their 
husbands — another shirt, an- 
other suit. Now, for the first 
time, they come in with an idea. 
They want to buy a chain ora 
pendant for a man. For the first 
time it’s a little exciting. For the 
first time, there’s something new 
they. can buy.” 
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The Snake Scart. 


A heady fashion charmer 


an African head wrap and 
is versatile enough as a 
-bare-backed halter or a 


Indian Boat Bag. 


Set sail for spring and 
summer fun — and take 
along our natural basket- 
weave straw in unusual 
hand-made Indian boat 
design. A roomy shoulder 
carryall perfect for 
picnicking, beaching or 
boating. Two size totes: 
small, usually 3.00 





NOW 1.99 


large, usually 5.00 
NOW 2.99 


MS. SHOP — STREET FLOOR 
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The sporting life requires a spunky little wedge 
~ thot's as energetic as you are! Socialites rope-soled 
runabout is just that .. . a footloose look that keeps 
you bouncing on a crepe sole! 
WE HAVE YOUR SIZE 


1 
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See Shoes for the Entire Family, 
When You Visit Our Beautiful New 
Richard’s at 355 Moody St. in Wal- 
tham. ‘The Friendly Family Shoe 
Store” Register for Free Wardrobe 
of Shoes and Red Sox Tickets. 


- Richards 











489 Washington Street, Boston-Natick Mall, Mass. 
_ BedforghMall, NH. . 355 Moody Street, Waltham 
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SUITS 


Continued from page 6 
those “easy living weekends” is 


Milton’s in Chestnut Hill. It’s - Mme? 


got the mystique — soft Muzak, 
pastel rugs, and of course leisure 
suits everywhere — in salmon, 
rust, melon and smoke blue, 
with continental waistbands, 
gunflaps, contrast stitching, in- 
verted back pleats . 

“They go crazy for them 


here,”’ says an affable salesman. °‘ 


“We sell at least 40 on a good 
day, and our prices are much 
higher than downtown. They all 
go for about $150.00. I can’t un- 
derstand it though. They’re cut 
like a box, they feel like styro- 
foam, and they come in seafoam 
green with apricot stitching 
around the pockets — you call 
that leisure?” 


“Kids love ’em too. And how! 
Don’t you wish you had a leisure 
suit when you were 12?” 

— A salesman at the 

National Association of Men’s 
Sportswear Buyers Convention. 

At the National Association of 
Men’s Sportswear Buyers Con- 
vention at the Statler Hilton in 
New York City, where men’s 
stores from all over the country 
come to buy their clothes for the 
following year, the look is still 
leisure. On every one of the ten 
floors devoted to the show, men 
in leisure suits are shaking hands 


: smiling. Everybody 
te suits; but since 
ee look pretty ‘much alike, 


“hard:sell” is the name of the 


Female models are walking 
around on the seventh floor 
wearing T-shirts that say, “To 
turn me on, visit Jaymar Leis- 
urewear, Room 709.” Three male 
models dressed in leisure suits 
spend the whole day dancing to 
disco music_on a platform in 
front of a manufacturer’s exhib- 
it. Male Jeans Inc. previews its 
new collection of leisure suits in 
a Vegas-type review and offers 
store owners free Nathan’s hot 
dogs while they watch. 

The men’s store owners, who 
are determining what men will 
be able to buy next year, are for 
the most part plump, middle- 
aged and named either Sy or 


‘ Herb. They look great in leisure 
suits. In fact without the dig- 


i 





; 


nifying effect of a tie and jacket, 
most of these men look like 
plump little babies in eggshell- 
white baby suits. If it weren’t for 
the cigars, one might think it 
was a giant nursery school. 

A salesman levels with me on 
the drawbacks of leisure suits. 
“One big problem is that they 
don’t get wrinkled, they just get 
saggy. You know, kind of lumpy. 
And sometimes, if you leave 
them near a heater, they melt. 
No kidding, I was in a plane once 
and I sat next to the heater. I 


3 dozed off for a while, and when I 


woke up, my left pantleg had 
melted to above the.ankle. It’s a 
problem.” 


“Yves St. Laurent’s new. cas- 
ual suit is relaxed-but-right. 
Pour l’office or le Sunday 
brunch.” 

— Sign observed in 
Lord and Taylor’s 

Piero Dimitri, one of the top 
men’s designers, whose clients 
regularly appear on the best- 
dressed lists, recently previewed 
his new Spring ‘line at Louis in 
Chestnut Hill. Champagne 


flowed freely, and there seemed 
to be no:end to the shrimp and. 
iver patevhors d’oeuvres. Of the 
200 .men at the show, there 
wasn’t a single one wearing a 
leisure suit. 

A local fashion writer ex- 
plained the situation. “A few 
years ago in fashion circles, it 
was hip to underdress, so people 
would wear leisure suits to these 
kind of affairs. Now the style is 
to dress up, but the leisure suit is 
still popular afternoons at the 
country club.” 

As Fousto Pappito and His Or- 
chestra played “the Hustle,” 
high-fashion models, who ar- 
rived only minutes before the 
show, bumped into each other 
and looked confused. The high 
point of the show was the black 
gabardine “shirt suit” — a real 
classic leisure suit which proved 
that the leisure suit is still big in 
high-fashion circles. 

After the show I got a chance 
to talk to Dimitri himself and I 
asked him about the leisure suit. 
“Ees a classic,” he said. “Every 
man should have one.” 

As I was leaving the show, I 
overheard two employees dis- 
cussing the best way of remov- 
ing-a young man, dressed in just 
a knit shirt and jeans, who was 
wolfing down hors d’oevres and 
gulping champagne. I couldn’t 
help thinking that he could use a 
leisure suit. Not only would he 
be just as comfortable, but a 
camel mint, ultra-suede leisure 
suit would do wonders for his res- 
pectability. Thanks to_the leis- - 
ure revolution, he could spend 
his entire evening scarfing down 
hors d’oeuvres in casual ele- 
gance. Furthermore, if he bought — 
a leisure suit, he could count on 
being in fashion for a long time 
to come. As one leisure suit 
salesman put it, “You gotta fig- » 
ure they'll be around for a long 
time. Why just last night I saw 
the movie Rollerball with James © 
Caan. They were dll wearing ’em 
and the movie pamet place in 
2075!” 
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Order your e-z wider 
racing team T-shirt now, 
and receive a free team 

sticker for your car. 


The official e-z wider 
racing team embiem is 
reproduced in full color 
on T-shirts and stickers. 


First quality, non-shrinking, 
machine- washable. Available 
in e-z wider brown only. 








GRAND OPENING 





American Indian Jeweiry 
for men & women 
Lowest Prices in Massachusetts 


Direct from Indian reservations 
Zuni—Hopi—Navajo and Western craftsman 








Special until April 17—10% off with this ad 
on ail jewelry except Heishe and findings 








Layaway available. 
Turquoise West 
211 Squire Rd. (Route C-1) 
Revere, Mass. 284-9641 


Mon-Wed 9:00-6:00 


Thurg® Fri 9:00-9:00 


Sat. 9:00-6:00 











Andre asked me 
where I buy my 
clothes. No one 
ever asked me 
that before. 


anania:/Taggs 


“Exciting clothes for men & women 
street / brockton (rt. 27; just pest entrance to westgate mail) J 














ee ee ee re Sry NEW SHIPMENT JUST IN! 
Please send 


shirt(s) @ $5.00 (N.Y. residents add tax) The Original and Authentic 
Enclosed is $ 


Check or Money Order only payable to : a 
McCoy Advertising Co. Mel 
Send the following quantities of each size: _ fas F : , 
RACING T-SHIRT OFFER 7 


Box 836 } 
: Madison Statio 
Size: X-S (Boys X-1) S (34-36) M (38-40)  L (42-44) X-L (46-48) New Y. hg gh in yA Foe G rth eg 


sect Shore 
Army & Navy Store _ 


[. ‘o a . < 2 5 
ch 2 ie -\- 136 E. Howard St, incy 
_State iets = Oe see Feet ee eh “471-3760 = 


teaching pagel: erent am ob Mon. Sat. 030-6:90 ea} 
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For the first 50 people who bring 
in this entire ad (no purchase 
necessary) 
to the Orson Welles Complex, 
now presenting the American 
Premiere of an exciting and 
important new Italian 
documentary. 














eer he OE 


Ce ”- Ry ow =... . 
a a OS ae 








PAGE TWENTY-FOUR / APRIL 13, 1976, FASHION, THE BOSTON PHOENIX 


THE STORY 
OF JACKIE O. 


Her memory lingers on and on 


by Michael Ryan 

In America, celebrity breeds 
repute. If Truman Capote were 
to attempt, in private, to con- 
duct the lifestyle he brays so 
publicly about, he would be 
tarred and feathered down Main 
Street. If Brother Ehrlichman 
had been sanitation commis- 
sioner in Zenith, he would be 
pulverizing boulders now rather 
than gracing the cover of Pub- 
lishers Weekly. Mr. Manson, 
Mrs. Moore, Ms. Fromme, et 
alia, have appeared in flattering 
four colors on all the right cov- 
ers, and received, among them, 
God knows how many amatory 
propositions. If the late Dr. Crip- 
pen had chosen America as the 
place to encase his wife in the 
cellar cement, he would doubt- 
less have been asked to keynote 


the annual Contractors’ Con- 
vention. 

This of course brings us to 
Madame Onassis, whose photo- 
graphs grace our daily reading so 
often. Celebrity, whatever its 
definition, is something she un- 
arguably possesses, and with it 
that’ charmed, Richard Cory- 
essque ability to be deemed in- 
fallible in matters of taste, dress, 
and fashion. 

During her brief reign, Black 
Jack Bouvier’s little girl — the 
most famous pawn of a family 
that stretches from the con- 
stipated morality of Louis Auch- 
incloss through the libertine 
sensuality of Gore Vidal to the 
cultivated battiness of the Grey 
Gardens girls — brought names 
like Dior and Cassini to the fore 
and injected them into the vo- 


cabularies of Hamtramck and 
Somerville. Vaughan Meader’s 
parody designer ordered, “Cut 
the top buttons off all those 
Jackies and put ‘em on the 
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racks,” and the women of Amer- 
ica giggled — and went out and 
cleared the racks of Jackies. In 
the American mind, “fashion” 
meant Jackie. 





Buddha $27.00 


Bamboo $30.00 : 


Over 250 styles to choose from! (Now introducing the Dingo boot line) 


THE Aettleto:n SHOP 


99 Plaza—Prudential Center. Boston, Mass. 
Phone 536-3311 
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She was a sumptuary god- 
dess, a rival and replacement for 
the stark old deities of the Amer- 
ican pantheon. America looked 
on with ill-masked delight when 
her President-husband, deign- 
ing to cast an eye on the house- 
hold accounts, roared in feeble 
anger at the cost of the Em- 
press’s néw clothes. She was 


_symbol and prophet of a new 


age, in which the old words — 
duty, honor, country, hard work 
and slow gain — were canceled 
out and replaced with the new — 
conspicuous consumption and 
leisure, keeping up with the 
Joneses. If our civil Pontiff called 
us to new dedication, new bat- 
tlements, new sacrifices for our 
country, it was the Pope’s wife 
who stood behind his throne, her 
fingers crossed, the corners of her 
mouth pulled into a tight smile, 
tacitly negating his message. 

The American woman had 
been a sensible creature until 
then, an ensemble of sturdy 
shoes and tweed. suits, white 
blouses and tight hairbuns. 
There was Harlow, ofcourse, and 
Grable, and Lombard — and 
Norma Jean Baker, all breast 
and blonde and beautymark, 
enough lust in her purple tongue 
to make any American man 
stand up and salute — but these 
were women, not ladies. If the 
adolescent male — white, mid- 
affluent and horny — lived his 
life in the hope of discovering the 
secret beneath the angora sweat- 
er, every adolescent female of his 
acquaintance knew that, ten 
years hence, he would roam the 
world in search of the pure, 
chaste, sensible girl who would 
cook his meals and birth his ba- 
bies. And a respectable woman 
was one who looked and dressed 
like Mamie Eisenhower. 

It was Jackie Kennedy’s inad- 
vertent gift to the women of 
America that she liberated them 
from the chains of frumpiness: A 
true child of America’s aris- 
tocracy — that ever-so-self-con- 
scious group, so thoroughly 
aware that’ they are not official- 


| ly anointed — she was a model of 


Socratic self-knowledge. Was 
Vassar too boring? she would 
leave it. Was journalism divine- 
ly outre? She would take it up. 
Were senators fun? She would 
vamp one. Were the traditions of 
First Ladyhood too confining? 
She would ignore them. 

Her gowns were off the shoul- 
der and revealing. She wore (hor- 
rors) a bikini — even in the days 
when the Catholic Church (to 
which she: and her husband be- 
longed as other politicians be- 
longed to the DAR or the Moose) 
was condemning the two-piece 
bathing suit as the devil’s work- 
shop. (Rightly, of course.) 

American women, flush with 
post-war prosperity, at ease 
amid a welter of time-saving 
gadgets, bored out of their con- 
stricted minds in suburban split- 
levels, sought someone to assure 
them that their bodies were dec- 


| orative as well as functional. En- 


ter (laughing) this purebred, to- 
tally raffine child of pleasure, in- 
stalled as the First Lady, in a 
position analagous to that ‘of 
God’s wife. Without plan, with- 
out intent, she strikes the bonds 
asunder, by establishing a role 


+ model for all American women. 


Her easy laugh, her smile, her 
wardrobe, threatening to grow 


1 until it drove the Kennedy for- 


tune into bankruptcy, gave birth 
to millions of imitators across 
the nation. Where there had 
been stodginess, she instilled 
fashion; where there was repres- 
sion, sexuality. In the early ’60s, 
Jackie Kennedy convinced 
American women that they had 
a sexual identity. Armed with 
this knowledge, they were able, a 
short decade later, to do some- 
thing about their place in Amer- 
-ican society. 

There are several things to re- 


| member. about Mrs. Bouvier 


Kennedy Onassis. First of all, 
she was an accidental hero. She 
does not partake of the essence of 
heroism any more than, say, Lee 





















Radziwill, or any of the other 
doyennes of the society pages. 
Rather, Mrs. Kennedy-Onassis 
was thrust center stage at a point 
in our nation’s history when the 
country needed a woman of syb- 
aritic tastes to give license to the 
national appetite. Her husband 


was president, she met the cri- 


teria, and the hagiographers set 
to work. 

Second, we should remember 
that Mrs. K-O owes much of her 
reputation to her willingness to 
flout the laws of nature. Even at 
this late innings in her life, with 
her girl child become almost a 
woman, Mrs. K-O, through the 
sort of masochism that has be- 
come an acculturated part of 
high society femininity, main- 
tains a trim form. What agonies 
of hunger she endures to perpet- 
uate the appearance of girlish- 
ness only she can know. The oc- 
casional long-lensed, bare- 
bodied testaments of those two- 
legged varmints called paparaz- 
zi demonstrate that her body 
still retains that cold, supple 
sensuality that must have driv- 
en men mad in her youth. Even 
today, she has a remarkable 
body, one which can support the 
skimpiest of swim suits with rare 
grace. Just a few weeks ago, the 
New York Daily News devoted 
its back page to a spread of pho- 
tographs of this somewhat aging 
lady, in tight black blouse and 
tight black pants, debarking in 
Jamaica for a vacation with the 
Peter Duchins. It is perhaps un- 
diplomatic to note in an age 
when the calculus of sex is shift- 
ing, but her body is still an in- 
strument capable of arousing a 
man’s passion. Given that many 
women her age are grandmoth- 
ers, this is no small achieve- 
ment. 

Betty Ford is a better person 
than she was, Lady Bird John- 
son did more to bring beauty to 
the masses, Eleanor Roosevelt 
certainly advanced social jus- 
tice more than Jackie ever could 
have, but. the woman still lin- 
gers on in the collective mem- 
ory. Not just because she made it 
respectable for women to wear 
pants, or because she made it 
possible for women to admit to 
mammary glands — she stood at 
a crossroad in history, and made 
herself its signpost. She was in 
the line of Caesar, and Henry 
VIII, and Jefferson, and Freud. 
Her virtue was that she was what 
she was when she was. 

Now, of course, her time is 
past. The world doesn’t need her 
anymore. Where she once bred 
excitement, she now spawns on- 
ly curiosity. Her beauty is as 
good as it ever was — despite the 
disreputable dark glasses she 
now affects (to disguise the steal- 


thy march of crowsfeet across the | 


once-smooth complexion). 

The proper press has forgot- 
ten her. No longer does Scotty 
Reston invoke her desolate maj- 
esty. William Manchester, the 
half-crazed laureate of Camelot, 
has abandoned her. Mary 
McGrory seems to have forgot- 
ten her existence. The People 
Who Count no longer need her 
symbolism. Like a feckless par- 
ody of something in Freud’s 
casebook, Ron Galella contin- 
ues his fixation on her. Al- 
though the Right People inva- 
lided her out years ago, the pen- 
ny press still follow her, and post 
her image on every available 
page, like some provincial shire 
reeve pursuing a petty criminal 


the King’s bailiff has long since } 


forgotten. In the Star and the 


Enquirer, the News of the World } 


and the Daily Excess, they 
watch with interest, and ape her 
manners, envy her, and live their 
lives vicariously through hers. 
Out there, outside of the Back 
Bay, and the Upper East Side, 
and the more fashionable arron- 
dissements, they copy her hair 
style still, and wear what she 
wears. 

Jackie’s ineffable attraction 
will not be defeated. And some- 


where out there, her memory will | 


linger on forever. 
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SHAWL $35 
BATHING Su 99S 


WEEKDAYS 10:00 am-5:00 pm 
SUNDAYS 11:00 am-4:00 pm 





Join us for coffee 566-0978 








Check A.C. Lawrence's LEATHER 


Special Sale Prices: 
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SPECIAL 
SALE 

WOMEN’S PRICE 
Full-length Cabretta, Belted Double Breasted $ 119.20 
Full-length Pig Grain, Belted Double Breasted 119.20 
Full-length Pig Grain, Single Breasted 119.20 
Full-length Cabretta, Single Breasted 119.20 
Full-length Cowhide, Single Breasted 138.00 
Three-Quarter length, Cabretta Wrap 111.20 
Split Cowhide Safari Jacket, Short 47.96 
Cowhide Laced Jacket 71.20 
Car Coat, Cabretta, Single Breasted 92.00 
Patch Work Jacket 40.00 
Waist Coat, Cabretta 63.20 
MEN’S 
Full-length Cowhide $ 149.00 
Double Breasted Car Coat, Cowhide 99.95 
Single Breasted Car Coat, Cowhide 99.95 
Shirt Style Jacket, Cowhide 71.20 
Shirt Style Jacket, Pig Grain 71.20 
Shirt Style Jacket, Suede 47.20 
Sport Coat Style, Cowhide 99.95 
Single Breasted Wrap Car Coat, Cowhide 95.20 
Waist length Jacket 92.00 


leathers by 
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Endicott Shopping Plaza, Exit 24 off 128 
near the K Mart in Danvers. Tel. 774-5086 


OUR 
REGULAR 
PRICE ELSEWHERE 
$ 149.00 $ 210.00 
149.00 200.00 


149.00 200.00 


149.00 210.00 
179.00 200.00 
139.00 190.00 
59.95 75.00 
89.00 120.00 
115.00 150.00 
49.95 70.00 
79.00 95.00 
$ 189.00 $ 225.00 
129.95 155.00 
129.95 155.00 
89.00 125.00 
89.00 125.00 
59.00 70.00 
125.00 150.00 
119.00 155.00 
115.00 135.00 


EXTRA SPECIAL — Limited quantity luxury 


Shearling Coats, 
Women’s. 


full-length Men’s and 
Our Affordable Price: $180. 


Elsewhere: $380 to $450 
Coats made of the finest quality leathers — 


luxury Cabretta — Grain 


whide — Suede 


Cowhide — Grain Pig Skin. 
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| Special Cambridge Supplement In April 27 Issue 
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Recycled Jeans 
$3.95 or 3pr. tor $10.00 
PotPourri 


1105 Mass. Ave., Cam 
10-6 Thurs. till 9 492 




















Factory Sneaker 
and Shoe Outlet 


LOCATIONS 





FACTORY SNEAKER OUTLET 


7 Farwell Street 
West Newton, MA 





FACTORY SNEAKER OUTLET 


So. Yarmouth, MA 02664 


Rt. 28 Long Pond Plaza 








1661 Hyde Park Avene 
Hyde Park, MA 02136 





FACTORY SNEAKER OUTLET 


100A Boston Pest Read 
Sadbury, MA 01176 





FACTORY SNEAKER OUTLET 


469 Great Way 
Acton, MA 





FACTORY SNEAKER OUTLET 


266 Cambridge Street 
Burlington, MA 





FACTORY SNEAKER OUTLET 





273 Main Street 
Teaticket, MAG2S36 





LISTEN TO STEVE FREDERICKS SPORTS WATCH, WMEX, Daily & Sat. 
Sponsored by Factory Sneaker Outlet 


BOOT BRIGADE SALE 


FIRST QUALITY 


Now. A real down-to-earth boot. In leather that feels butter smooth, but has 
the muscle to keep going. The new Brigade Collection. With double leather 
soles. Stacked leather heels. And a great fit that right down to the all- 
new frontier toe. The price is down-to-earth, too. Because you get more boot 
for less bucks. 


REG.$54 OUR PRICE 


MEN’S $33 99 


5206—14DD a 
FAMOUS NAME THAT CANNOT BE MENTIONED 
REG.$52 OUR PRICE 
WOMEN’S $ 3 3 99 


Bites 
, REG. 45 MEN’S 

OUR PRICE 
$9999 
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INDIA 
IMPORTS 


Just in time for spring. An 
exciting collection of dress- 
es specially purchased for 
us in India. Assorted cot- 
tons in charming Indian 
designed prints and richly 
colored solids. All 100% 
washable cotton. A variety 
of styles including halter 
dresses, kimono wraps, 
mandarin collared shifts, 
dresses with bib fronts, 
scoop necks and V- 


necks. . . just to mention a f 


few. Come in and see. 
Sizes small, medium and 
large in the group. 


Usually $10 to $24 


6.99 and 9.99 


€ 


HARVARD SQUARE 





IT’S MERELY 
A FORMALITY 


But the tuxedo could come back 


by Ken Emerson 

After undershorts, the shirt. 
Crisp, pleated (ruffles are vul- 
gar) and impeccably white. To 
insert the studs and cufflinks re- 
quires not a little manual dex- 
terity. (Don’t get rattled.) They 
mustn’t be garish, mind you; un- 
assuming elegance, not ostenta- 
tion, is the desired effect. Then 
hose — black, sheer and not too 
short, held taut by garters at the 
calves: Next come the freshly 
pressed trousers (not flared, for 
God’s sake). No color other than 
jet black is permissible, with a 
stripe of obsidian satin down 
each leg. Suspenders (matching 
the garters, preferably) hold 
them up. Around the waist, a 
black, pleated cummerbund. 
Make sure it clasps you firmly. 
(Once, when I was a hipless 
stripling, mine slipped to the 
dance floor to the merriment of 
my partner, who let go of my 
hand and thereafter never held 
me in anything but contempt.) 

On the feet, pumps of patent 
leather with black satin bows. 
Don’t be dismayed if someone 
laughs at your “fairy slippers” — 
it only betrays his (or her) lack of 
breeding. The bow tie may un- 
der no circumstances be a clip- 
on — you must tie it yourself. 
(People who don’t know. how to 
tie bow ties have no business ap- 
pearing in public anyway.) nor 
may it be of crushed red velvet or 
any other such flotsam. Black. 
And black for the jacket as well. 
Not coral brocade, not saffron 
naugahyde. Black, with peaked 
or shawl lapels. Now, admire 
yourself in the mirror. Nothing 
could be finer. Or, alas, rarer. 

What you’re wearing, for the 
first time in your perhaps de- 
classe life, is a dinner jacket or 
tuxedo. Sticklers insist on the 
former appellation, but we 
needn’t be fussy. Since so many 
of the old manses have been torn 
down and the residents now 
generally dwell in the gardeners’ 
cottages on their ancestors’ sub- 
divided estates, it’s only fitting 
that we commemorate the glory 
that once was Tuxedo Park. 
Pierre Lorillard and his crew 
may have been rotters, but at 
least they knew how to dress. 

Unfortunately, the same can- 
not be said of the leaders of this 
declining day and age. Witness 
our Governor: perhaps he has 
succeeded in raising the moral 
tone of politics in the Common- 
wealth, but sartorial standards 
plummeted when he appended 
to his Inaugural invitations, 
“Black tie optional.” He and his 
fledgling administration ap- 
peared, for the most part, in 
baggy business suits Ukrainian 
aparatchiks would disdain. 

Our decline can even be 
graphed. My father received his 
first tuxedo at the age of nine, I 
mine at 16. But my younger 
brother, although I generously 
handed down to him one that I 
had outgrown, thinks that a stud 
is a BMOC. A more precipitous 
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curve could scarcely be plotted. 

That we are going to hell in a 
handbasket struck me most fla- 
grantly in spring, 1974, when I 
and another music critic who is 
somewhat fastidious in matters 
of dress attended what purported 
to be a debutante party at the 
Cambridge Boathouse. Advised 
that the fete was “semiformal,” 
we concluded that suits and ties 
were appropriate garb. Imagine 
our shock and distaste-when we 
arrived to discover the other 
guests (and the hosts) in denim 
and open-necked shirts. If this 
was semi-formal, informal would 
have had to be birthday suits. I 
shuddered in sympathy for the 
Boathouse, in the ’60s the scene 
of relatively reputable to-dos. 

What’s most dismaying is that 
our society has deteriorated to 
such an extent that even those 
who wish to wear tuxedos never 
have the opportunity to don 
them. To my shame and dis- 
pleasure, I must admit I haven’t 
worn one in five years. True, 
journalists keep pretty seedy 
company, but my acquain- 
tanceship, fortunately, is not 
limited to scriveners. Many is 
the time I’ve pined for an excuse 
to dress up, but our tempora and 
mores are prohibitive. The pri- 
vilege of formal attire is re- 
stricted to the quite young (who 
abuse it by renting the gawdiest 
abominations for their proms, 
cotillions and whatnot) and the 
quite old (and well-off) who fre- 
quent resorts and take cruises. 
Otherwise, unless you’re a 
maitre d’, you’re out of luck. 

And, in all seriousness, for- 
mal attire is a privilege; for a 
20th-century man, quite a sin- 
gular one. Rarely does he have 
the chance to pamper himself, to 
luxuriate in so much narcissistic 
fuss. For a man, simply to take 
half an hour dressing is a delic- 
ious novelty. Call it effeminate if 
you will, but it’s only in the 
course of the last hundred years 
that men have become such 
drones. Why, today, are only wo- 
men permitted to cosset them- 
selves? Surely, to swathe and en- 
girdle oneself, to primp, need not 
be an expression of latent trans- 
vestism — and even if it were, 
what’s wrong with that? “Oh, 
but it isn’t manly,” men who are 
afraid they aren’t rejoin. Yet 
dandyism has historically been a 
male prerogative, and it is the 
peacock, not the peahen, that is 
known for its finery. 

To say that wearing a tuxedo 
is one of the few times a man is 
able to feel like a woman is true 
enough, but this is largely be- 
cause in the 20th century only 
women are allowed certain ex- 
periences. And to lavish atten- 
tion on one’s dress, to feel the 
warm embrace of a cummer- 
bund, the silken cling of hose, to 
slip, shod in gleaming pumps, 
across a floor — these are sensu- 
ous delights of which men ought 
not to be deprived. Even garters 
can be sexy. 

But the dinner jacket smacks 
of aristocratic snobbery, a man 
of the poeple would insist. Far 
from it — no mode of dress could 
be more democratic. In tuxedos a 
plumber and the President are 
indistinguishable: To don a 
dinner jacket is to deny all class 
distinctions. Thus, formal attire 
liberates one not only from arbi- 
trary sexual differences, but 
from economic ones as well. 
Wear a tuxedo and strike a blow 
for freedom! 

Now that you’re about to 
scurry out and buy one, be warn- 
ed that they’re not that easy to 
purchase. The demand has de- 
creased to such a lamentable ex- 
tent that they’re scarcer than 








Elegant, yes? Wrong. It’s guys like this who give formal a bad name. 


hen’s teeth. Neither Jordan 
Marsh nor Filene’s sells them 
anymore. Those stores that per- 
sist carry a very small stock be- 
cause customers are so infre- 
quent. Brooks Brothers sells very 
few and, according to a sales- 
man, the purchasers are gener- 
ally over 40. Gone are the days 
when a boarding school boy in- 
cluded a tuxedo as a matter of 
course on the list he brought on 
his pilgrimage to 46 Newbury. 

Yet the rental business seems 
to be prospering in Boston. At 
Kennedy’s, for example, where 
they sell only four tuxedos a 
month, the volume of their ren- 
tal service increases every year. 
Other rental establishments re- 
port the same. It seems that the 
privately owned dinner jacket 
has almost disappeared because 
opportunities to sport one are too 
scarce to justify the expense. Yet 
since there is always that one 
prom, wedding or fete every five 
years or so; 24 hours of unaccus- 
tomed elegance must still, at 
chasmic intervals, be leased. 
Ironically, the rental business 
thrives on the death throes of the 
dinner jacket. 

Such tuxedos as are rented 
confirm the dire state of formal 
attire. Finery in name only, they 
show how drastically styles have 
changed in the past decade, as 
panicked clothiers have scrambl- 
ed to entice a dwindling market. 
Now, dinner jackets come in 
almost every color save black, 
and in designs so bizarre even a’ 
pimp would turn up his nose. 
Tuxedos may be midnight blue, 
forest green, bullion gold or 
shocking pink. Often, the trim is 
velvet instead of satin. Shawl 
lapels are old-fashioned, kiddo! 
You gotta get with it and into a 
Woodstock or Prince Edward cut 
with notched lapels, slant 
pockets and 15 buttons. They 
even rent a hybrid now called the 
tuxtails. Such corruptions are de 
rigueur at proms, I’m told, and 
different models are in every 
year. A youngster whom I over- 
heard at Burns Formal Clothes 
Shop made a moue of misery 
when he was informed that they 
did not carry white velvet tux- 
edos. I grimaced, too, but for 
.very different reasons. 

Patent leather remains, but 
not the pump, which many ren- 
tal agencies no longer offer. 
Shiny, pointy Beatle boots are 
most popular. The shirts, of 
course, are ruffled, riotously 
hued and tacky. The total effect 
recalls Bret Maverick smeared 
with Crayola or the Kinks on an 
early album cover, but this is the 
cheesy look kids want. Rarely 
does anyone under 25 ask for a 
traditional tuxedo and acces- 
sories. 

Whether manufacturers of for- 
mal attire create or simply pan- 
der to such untutored taste is un- 











certain; it’s probably a combin- 
ation of both. But the avidity 
with which clothiers tamper with 
and adulterate their product 
shows they’re running scared. 
One imagines some wacko de- 
signer with sheaves of demo- 
graphics warning the poobahs at 
After Six that if they don’t want 
to go the way of the horse and 
buggy, they’d best get with it, 
and pronto. 

Lord West actually made the 
first tentative steps toward what 
is euphemistically called inno- 
vation. But it was After Six that 
popularized the colored shirt. 
This in itself was not too egre- 
gious, but it opened a Pandora’s 
box of bad taste. Whatever 
limited and artificial life has 
been breathed into formal attire 
is so noxious that perhaps it 
would have been kinder to put 
the obsolete dinner jacket out of 
its misery with its dignity still 
intact. If formal attire must look 
like this, we’re better off in jeans. 

Still, conventional tuxedos are 
to be had if you know where to 
look. At Brooks Brothers they’re 
pretty steep, going for around 
$240 without> any accessories. 
But elsewhere (try a rental agen- 
cy that can buy wholesale and 
give you a discount), the tab can 
run to only $150, and this in- 
cludes everything but shoes. 
Regular suits costing what they 
do, that’s quite a reasonable 
price, But the problem remains: 
without opportunities to wear it, 
buying a dinner jacket is fool- 
ish. There’s no point in letting 
such an investment molder in 
the closet. 

If the tuxedo is to be revived, 
we must reinvent a sense of de- 
corum and occasion. There are 
signs that suggest such a wel- 
come redisovery is in the offing. 
Tom Quinn of Burns Formal 
Clothes points optimistically to 
a resurgence of college proms 
(Yale had its first in many a 
moon last year) and debutante 
balls. Bryan Ferry (recently 
cited as one of the Quality Peo- 
ple by WWD) performs in a 
dinner jacket, and Johnny Win- 
ter sports one on the cover of his 
latest album. 

What may save the tuxedo, 
ironically, are hard times. The 
Depression was the heyday of 
black-tie musicals because ele- 
gant dress offered a brief respite 
from bleak financial worries. The 
slovenliness of people under 30 is 
widely attributed to their disgust 
at the luxuries in which their 
parents, so it strikes them, 
wallow. As those luxuries 
evaporate, however, dressing up 
may no longer seem suspect. It 
may become, indeed, an act of 
defiance, a refusal to be cowed 
by economic catastrophe. 

Let’s see those cufflinks spar- 
kle — and remember, the shirt 
should be pleated, not ruffled. 


ae eee ee ee ee ee ewe ere 


FYAIOME LOT IOR Wl APHCAT POT O° HAAS. KITV IVAIWT FOR 





THE BOSTON PHOENIX, FASHION, APRIL 13, 1976/ PAGE TWENTY-SEVEN ‘“ 














Exersole 


by Thom McAn 





Natural shape toe 


Heel that’s 


lower than 
the toe 


Only $15.99 to $24.99 


Our Exersole shoe helps you walk the way your feet were born to 
walk. Like walking barefoot, free and easy. The heel is lower than the toe. 
To shift your weight back where it belongs. To help you waik more 
naturally, more comfortably. 


The Exersole by Thom McAn. Now in exciting new styles for everyone. 
(Shoes pictured $24.99 & $17.99) 


Who needs to spend more when you've got Thom McAn. 


At Downtown and Suburban 


Thom WA 


Shoe stores 























Pantyhose. 
Quality at a 
good price. 


(Exquisite fit.) 


Real Comfort. 
Color your 
legs sheer or 
opaque. 

$2.50 





11-23 Boylston Street, Harvard Square, Cambridge, Massachusetts 
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Popular Priced Leisurewear 


from New England’s Own 
Manufacturer 

















ype 


Beautiful clothes. Made of 100% cotton 


My Store 


AT CONVENIENT SUBURBAN LOCATIONS 


North Shore Shopping Center Billerica Mall 
_ Peabody Billerica 
Swampscott Mall In Rhode Island 


Swampscott Midland Mall 
In New Hampshire 


Rockingham Mall 
(Also Open Sundays) 





